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Executive
Summary

Overview

Al search technologies are redefining how
information is accessed, processed, and
utilized across various industries. From
ecommerce to workplace tools and
healthcare, Al Search is integrating
advanced machine learning models,
particularly generative Al and large
language models (LLMs) such as GPT-4, to
create more intuitive, efficient, and
personalized search experiences. This
technology plays a critical role in
enhancing user experience by
understanding natural language queries,
predicting intent, and offering
contextualized, relevant results. The Al
Search market has seen rapid adoption
across sectors, driven by its capacity to
streamline  workflows, improve user
engagement, and enable businesses to
better meet consumer expectations in
real-time. The shift from traditional
keyword-based search engines to
Al-driven models has made it essential for
companies to adapt their digital
marketing strategies, particularly in SEO, to
remain competitive.
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